
ARE YOU ADDING INCREMENTAL 
SALES WITH EVERY PURCHASE?

Retail price	 $30
x Yearly Repeat Purchases 	
	 per Customer	 6
= Yearly Sales  
	 per Customer	 $180

Retail price	 $90
x Yearly Repeat Purchases 	
	 per Customer	 3
= Yearly Sales  
	 per Customer            $270

Retail price	 $35
x Yearly Repeat Purchases 	
	 per Customer	 4
= Yearly Sales  
	 per Customer            $140

ALTERNATIVE 
HEALING

SHOES

TENS & 
SUPPLIES

855-285-3300  |  www.vgmretailservices.com  |  retailservices@vgm.com
blog.vgmretailservices.com  |         @VGMRetail

YEARLY  SALES PER CUSTOMER
Alternative Healing	 $180
Shoes	 $270
TENS & Supplies	      $140
TOTAL YEARLY SALES 
PER CUSTOMER	 $590

Total Yearly Sales per Customer	 $590
x Average Markup	 50%
= Yearly Profit per Customer 	 $295

Yearly Profit	 $295
x Total Customers	   1,000

= Additional Yearly Revenue  $295,000

PAIN  
MANAGEMENT

*All calculations are estimates. Outcomes may vary depending on vendors, cost, margins, and sales.
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